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Changing behaviours for a more sustainable London

If everyone in the world consumed like Londoners do, we would need three planets of resources.1 There is a lot of evidence to suggest that although citizens want to live sustainably, and feel fairly well informed about the sorts of things they could do, the majority are just not acting on these desires. Being the largest city in Europe with a population of 7.2million, 30% of its residents from BAME (Black, Asian and Minority Ethnic) groups, and 25% born overseas2. Makes London an ideal test-bed for actions, messages and media that will motivate diverse city-dwellers to take action.

London Sustainability Exchange (LSx) aims to accelerate the transition to a sustainable London by connecting and motivating people. Our experience at LSx and evidence presented in LSx’s Motivation Kit CD-Rom3 demonstrates that a ‘one size fits all’ approach will not work in helping people from all communities break the cycle of unsustainable consumption.

Recognising the above, LSx’s Behaviour Change Programme4 delivers pilot projects under its Motivate London, Diverse London and Greener Food Projects to help make a shift in behaviour. These pilot projects are implemented across the capital identifying key ‘hooks’ and motivators that stimulate Londoners to take up sustainable behaviours. The pilots successfully test the effectiveness of, a range of creative and culturally appropriate outreach activities and communication channels. Ranging from 

· The use of comedy plays tailored to the Turkish speaking community, 

· Using faith as a hook to engage with Muslim communities,

· Employing innovative social marketing techniques to promote water consumption amongst the diverse communities in East London,

· Encouraging the food sector to use ‘green’ practice as a marketing tool to gain a competetitive edge 

· Using the 2012 Olympics as a ‘hook’ to engage employees of EDF Energy

· Developing the capacity of children to act as agents of behavioural change and 

· Providing incentives to motivate householders to take up sustainable lifestyles. 

These projects have successfully developed approaches that are relevant to people’s everyday lives to successfully inspire them to adopt more sustainable lifestyles. 
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