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Energise London Learner Network Event - Message Massage

The Age of Stupid: Film showing and Panel Discussion

11th May 2009 
This briefing outlines the aims and outcomes of the ELLN event, held at Shortwave Films.

Aims of the event

· To provide the opportunity to members of the Leaner Network to view this ground–breaking yet hard to see drama-documentary.

· To provide the opportunity for structured discussion and debate followed by informal conversation and networking amongst other Network members.

The film and discussion

The film tied storylines together to illustrate how key themes relate to sustainability.  For instance the social effects of poverty, weather events and hostilities were combined with a narrative that included economic development.  The supply, demand and consumption of energy was a central theme; a key sub-plot looked at current resistance to renewable energy technology such as wind farms.  

Sitting on the panel were: Denny Gray (Wandsworth Environmental Forum); Yarlini Sivanesan (Sustainability Champion and Freelance Consultant), William McFarland (Behaviour Change Programme Assistant, LSx) and Kirsty Balmer (Chair, Energise London Project Officer, LSx).

There are no shortages of reviews available from press (see www.ageofstupid.net). Our discussion began focused on the film and its successes and failings as a piece of Climate Change communication. Following this, discussion moved onto the perils facing a variety of communication strategies and purposes.

1. Whether seen as a pro or a con, the audience almost unanimously decided the film was pessimistic in outlook, and did not encourage activity or action after viewing. On the other hand the addition of human story lines made the film “moving” in a way that other Climate Change productions do not. It could be related to at an individual level and created emotion around the topic of climate change, something that is usually deemed hard to create in a population that feels distant and personally removed from the issue.

2. In terms of cinematography, the variety of styles within the film was enjoyable and brought important structure to the otherwise disparate sub-plots (see the equally interesting story of the film’s production). It was argued that this narrative might have taken away credibility (as opposed to a strict documentary).

3. As a stand-alone product, the film was incomplete - leaving questions over helplessness, relevance and factualness. For an audience highly literate in environmental issues it stirred much debate in terms of the message conveyed. It was unanimously decided that whilst excellent, of course no one piece of film/art work could convey the climate change message to everyone. Future public viewings would benefit greatly from discussion and guidance, for example as a discussion on a digital channel following a terrestrial TV screening. This is something the film’s makers are also keen to promote, trialling a variety of interactive forums after synchronised screenings around the country.

Arising Action

Understanding the requirements for climate change focused work was brought up as a problem. Clear guidance on communications in order to achieve particular outcomes has been developed.  For more information see Futerra’s "The rules of the game”, work commissioned by DEFRA which lead to the Climate Change Communications Strategy.

Many participants suggested that following the event they would:

· Promote/recommend the film and encourage people to try to see it.

· Think more about how different types of communication have different affects.

· Reconsider adopting lower impact behaviours with higher carbon saving (for example NOT flying, as opposed to trying not to fly much).

Arising recommendations
As previously mentioned, it was suggested that screenings be accompanied by discussions and/or workshops to inspire change and positive action for tackling the predicted affects of climate change.  For audiences who are not necessarily literate in environmental issues it was suggested that the films key themes could be broken down into parts to simplify the complexity for a lay audience.

It was discussed that one size does not fit all when trying to close the value-action gap.  There was, however, support for London to “do something outstanding” in order to spark conversation, inspire and show commitment for action on climate change.  For instance, the congestion charge set a strong example to the world and had a real effect of reducing CO2 emissions in the zone
.

Finally, delegates recommended schools thoroughly integrate the impact of climate change and the principles of sustainable development into the curriculum.  It is thought that these next generations will therefore behave more sustainably as a result and could potentially influence their parents and grandparents to change attitudes and behaviour.

About LSx

London Sustainability Exchange provides organisations and networks of individuals with the motivation, knowledge and connections they need to put sustainability into practice. We do this by increasing sustainability literacy in London, developing and influencing policy and practice regarding London and learning from and broadcasting good practice

About Energise London

Energise London aims to promote energy efficiency, use of renewable energy and water conservation across all 33 London Boroughs using social marketing and behaviour change mechanisms. Funded by London Councils, it is a four year project both supporting Local Authorities and promoting cross-sector collaboration: sharing knowledge and skills between private, public and third sector organisations to promote pro-environmental behaviours.
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For more information please contact Kirsty Balmer, Energise London Project Officer on 0207 234 9406 or at k.balmer@lsx.org.uk 
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�http://www.tfl.gov.uk/assets/downloads/FourthAnnualReportFinal.pdf





